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Media Monitoring Report 2003
16 Days of Activism of No Voilence against Women and Children

As with so many other activities highlighting ongoing injustices against women and children,
this monitoring project by the Women’s Media Watch of the Southern African Media and
Gender Institute should be lauded as yet another effort to highlight the suffering of those
who find themselves in positions where they are subject to misuse and abuse simply
because they have “less power.”

Thus, a word of congratulations to Judith Smith Vialva and her team at SAMGI,
who with their report highlighted especially one fact: if it is a women’s issue, it is a non-issue. And non-issues
constitute non-news.

As was concluded after the media monitoring during the 16 days of no violence against women, the
activism did not have a high news value, and therefore the newspapers monitored did not give a high priority to
reports on the issue.

This, unfortunately, correlates with the perception of existing news values – news values that were
constructed by the dominating gender over centuries, and are still perpetuated through institutional media culture
without asking WHY? in a new, un-gendered way.

Since the first dissertation on what constitutes news was written in 1690, the question Ecquid Novi? –
what is new, what is news – was answered according to the male standard.

News, in 1690, was the “birth and death of princes” and “the death of famous men, and the end of the
notorious.” No women. The rest of the definition is also masculine: “transition of government, the transactions of
war and peace.”

The reputed newspaper, The New York Times, answers the question what is news with its slogan: “All
the news that's fit to print.”

But who exactly decides what is that news that is fit to print?

From the SAMGI monitoring project it is clear that news items on the no violence against women campaign,
or, indeed, incidences of violence against women, did not rank high on the news values list – and was therefore
not “news fit to print.”

The findings in this report once again emphasise that a new set of news values should be debated amongst
media practitioners. These news values must recognise “women’s issues” as societal issues, and as such recognise
that as long as women – and children – can be violated in which ever way, we will in fact with our existing notions
of news values be supporting a sick society.

Thus, another wake-up call for the media.
We do shape society with every image, every sound and every word we broadcast and publish.
We must accept our responsibility as an institution that has the power to not only change attitudes, but actions.

And we should not only do this for 16 days a year. This makes a mockery of the suffering of women and
children. Especially with regard to highlighting violence against women and children, we should serve society 24/7
– for 365 days a year.

Prof Lizette Rabe
HoD, Graduate Department of Journalism
University of Stellenbosch
February 2004
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Introduction

SAMGI promotes human rights by increasing the range of voices heard in southern
Africa through participatory education, advocacy, lobbying and media production
to improve the status of women.

One of the activities of the Southern African Media and Gender Institute is monitoring of
media reports on issues such as the representation of women in the media, gender violence
and violence against women. A team of SAMGI’s staff monitored the Cape Times, the Cape
Argus and Die Burger during the 16 days of activism of no violence against women and
children between the 25th of November and the 10th of December.

The aim of the study was firstly to examine the way gender-based violence is reported in
newspapers. We chose to do the monitoring during the 16 Days of Activism because of
the raised awareness around these issues at this time. There was also an opportunity for
the media to link gender-based violence in the news to the activities within the 16 Days
campaign.

Media Monitoring is an important tool for establishing credible data. It is also an important
tool for raising awareness amongst citizens of their power to interact with media. Media
monitoring can be used to voice opinions on media products and to exercise the right to
question media messages and propose alternatives.

On the 10th of December an article1  appeared in the Cape Argus on the 16 Days of activism
with the concluding words spoken by Essop Pahad, Minister in the Presidents Office:
“Whatever bridges we have built, this public disgrace goes on and we must get rid of it.
We must commit ourselves to not only thinking and acting about it for 16 days, but 365
days a year.“

We as the Southern African Media and Gender Institute (SAMGI) hope the media will
commit itself to help ending all violence against women and children 365 days a year. This
report can be a motivation to recommit to that fight and promote human rights and dignity
for all the people in South Africa.

Together in campaigning for human rights,

The SAMGI team

Southern African Media and Gender Institute
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1 
16 Days Campaign ‘just a start’, by Theresa Smith, Cape Argus, page number 5, 10-12-03



Media Monitoring

During the 16 days of activism of no violence against women and children SAMGI has monitored
the Cape Times, the Cape Argus and Die Burger on articles printed on gender-based violence.
Gender-based violence is the abuse on the basis of sex, whether occurring in public or private
life, in the family, in the community, or perpetuated or condoned by the state. The abuse can
take various forms including physical, economic, verbal and emotional, or sexual abuse. Sexual
abuse can be categorised into sexual assault and rape.

In the papers that were published between the 25th of November and the 10th of December
we looked specifically at the stories on gender-based violence and sought the connection to
the activities during the 16 days of activism, who wrote them, and where they appeared in the
paper. The sources heard in the articles also played an important part of our monitoring.

In total we found 61 articles2 in the three newspapers dealing with gender-based violence.
Only 14 of these stories on gender-based violence were linked to the 16 days campaign and
printed in the news section of the newspapers. Two of the articles that were linked to the 16
days campaign appeared in sections other than the news section of the papers.

1. Articles Found

Southern African Media and Gender Institute
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Newspaper
Cape Times

Cape Argus

Die Burger

Total

Linked Articles
6

4

4

14

Not linked articles
14

10
6

30

Other Articles (not in the news section)
- 3 not linked
- 1 linked article
- 8 not linked
- 1 linked cartoon
- 1 linked article
-  1insert of 6 pages
- 4 not linked
- 15 not linked articles
- 2 linked articles
- 1 linked cartoon
- 1 insert

2 
Graphic Articles Found in the three newspapers in total



Most of the articles published on violence against women, 44 of the 61 appeared in the
news sections of the three papers. Only one article3 on gender-based violence appeared
on the front page of the Cape Argus during the 16 days of activism. Not one article on the
16 days of activism was published on any front page.

We also found one cartoon in the Cape Argus 4 dealing with the 16 days campaign. The
Cape Argus together with The Daily News, Pretoria News, Isolezwe and The Star distributed
a 6-page insert 5 written by the special projects division of Independent Media.

In the insert, President Thabo Mbeki writes on the front page: “It is up to every South African
citizen to become proactively involved in preventing violence. Report domestic violence
if it occurs in your neighbourhood and insist that the law enforcement agencies respond
in the prompt and effective way that the Domestic Violence act requires.”

Distributing a 6-page insert is a good way to raise awareness and it would have been a
good idea to supply the insert with the free community newspapers.

Linked Articles
During the 16 days of activism campaign we found 14 articles on gender-based violence
that were linked to the campaign and printed in the news section of either the Cape Times,
Cape Argus or Die Burger. In other sections, other than the news, we found two articles
on gender-based violence that were linked to the campaign.

Southern African Media and Gender Institute
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Data
Total Cape Times: 24 articles (6
linked in news, 14 not linked in
news, 4 not in news)
Total Cape Argus: 23 articles (4
linked in news, 10 not linked in
news, 9 not in news)
Total Die Burger: 14 articles (4
linked in news, 6 not linked in news,
4 not in news)

3 
‘Hijack Terror in City’, by an unknown staff reporter, front page, Cape Argus, 27-11-03.

4 
Argus Cape Argus, page 23, 25th of November 2003.

5 
Cape Argus, 25th

 of November 2003.



Out of the 44 articles we found in the news section on violence against women 31% (14 stories)
were linked by the writer to the 16 days of activism. We can draw the conclusion that gender
based violence has news value but not with a high priority. A minority of the journalists made
the link in their articles between an account of gender-based violence and the running 16 Days
of Activism Campaign. Of the 16 linked articles, 14 appeared in the news sections.

Southern African Media and Gender Institute
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6 
Men’s March and rally herald start of 16 days of activism, by Nadine Christians, Cape Times, page number 3, 26-11-2003.

The same article also appeared in insight section of the Cape Times on page number 9 on 9-12-03.

The highest priority for articles on violence against women that were linked to the 16 days
campaign was page 3 of the Cape Times 6. Most articles were found on pages 4, 5 and 6 in
the news section. We can draw the conclusion that gender-based violence is seen as news,
but not with a high priority. This coincides with the articles that we found which were not linked
to the campaign.

Data
Total found articles: 61 articles
Total linked articles: 16 articles (14 in news section, two in other sections)
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Data linked articles found in news section
Total Cape Times: 6
Total Cape Argus: 4
Total Die Burger: 4

The surprising fact that we found is that out of the 16 linked articles, 11 were written by
female journalists (that is 69%), two by a male journalist, two by SAPA and one by a staff
reporter. An outcome of a global study done in 2000 by the World Association for Christian
Communication7 shows that 31% of all reporters are women. In a news environment free
of bias you would expect women making up 31% of reporters in each individual topic area
such as politics, health or foreign news. But the study indicated that there was an increased
amount of female reporters covering topics such as health, environment and education
and almost no women covering foreign news and sports. This coincides with our findings
that there was an increased amount of female reporters covering the 16 days of activism.

A positive sign is the balance that we found in the use of sources in the linked articles8.
In total 32 sources were used, 16 of the sources were female and 16 sources were male
(50%-50%). Most women spoke in the occupation of expert (6) or activist (7). The majority
of the male sources were experts (13).

7 
Who makes the news? The Global Media Monitoring Project 2000, by the World Association for Christian Communication,

page number 22, 2000.
8 

 Graphic; ‘Sources found in linked articles’.
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A photograph accompanied five articles out of the 16 stories that were linked. Four out of the
five pictures were printed in the Cape Times, one in Die Burger. Two out of the five pictures
where of a demonstration. In the picture that accompanied an article in the Cape Times 9 on
page 3 there is a man depicted in a crowd holding up a sign saying; ‘Don’t turn a blind eye.’
In the other picture of a demonstration in the Cape Times10 young girls are marching through
the streets. The third picture in the Cape Times11 is of women sitting in a circle at a workshop
for community workers. Die Burger 12 showed the image of a female nurse taking a blood
sample of man. Surprisingly, female reporters wrote all five of the articles that were accompanied
by a picture.

Not linked articles
In total we found 30 articles on gender-based violence that were not linked to the 16 days of
activism and printed in the news section of the Cape Times, the Cape Argus and Die Burger.
The Cape Times printed 14 articles on gender-based violence, the Cape Argus 10 and Die
Burger only 6 in a time span of 16 days.

9 
 ‘Men’s March and rally herald start of 16 days of activism’, by Nadine Christians, Cape Times, page number 3, 26-11-2003.

10 
  ‘Pupils march against abuse of woman and children’, by A’eysha Kassiem, Cape Times, page number 4, 03-12-2003.

11 
  ‘SA waking up to domestic violence’, by Hillary Venables, Cape Times, page number 9, 09-12-2003.

12 
  ‘Artse kan nie verkragtes help-studie’, by Antoinette Pienaar, Die Burger, page number 15, 04-12-2003.
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The majority of the articles dealt with court proceedings in rape or murder cases where
women were the survivor or victim. In total 11 articles with the topic of a rape case were
published and 9 murder cases.  Each newspaper printed a different article on three different
assault cases. It is disheartening to note that when reporting on gender-based violence
the media chooses to focus on subjects such as rape and murder while there are a lot of
positive newsworthy events, especially during this period. One such example would be an
article that appeared in the Cape Times on 9 December 2003 in the Insight Section on
page 9 14.  This article may have been more effective had it appeared in the News Section
of the paper.

13 
 Definition social economic abuse see glossary.,

14 
  ‘SA waking up to domestic violence’, by Hilary Venables, Cape Times, page number 9, 9 December 2003

Data
Cape Times: 4 soc/eco abuse13 4 murder, 4 rape and 1 assault.
Cape Argus: 2 soc/eco abuse, 3 murder, 4 rape and 1 assault.
Die Burger: 1 soc/eco abuse, 1 murder, 3 rape and 1 assault.

Data
Cape Times: 3 female, 2 male, 4 Sapa and 5 staff reporter.
Cape Argus: 3 female, 3 male, 1 Sapa and 3 staff reporter.
Die Burger: 2 female, 4 male, 0 Sapa and 0 staff reporter.
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There is almost an overall balance in the number of articles covered by female and male
reporters by the three newspapers, 8-9 female/male. The Cape Times/Cape Argus had the
highest percentage of female reporters assigned to cover articles on gender-based violence
while Die Burger had the lowest percentage. The Cape Argus struck a balance between male
and female reporters assigned to gender-based violence related articles. Although an increase
in female reporters assigned to stories is always a good thing, female reporters should not
specifically be assigned to articles relating to gender-based violence solely because of their
sex. It is important for male reporters to also report on these subjects as gender-based violence
does not only affect women but society as a whole.

Just one15 out of the 31 articles provided additional information on crisis centres and help lines.
We welcome the fact that reporter Babalo Ndenze provided the phone number of the organization
Safe Schools with his article16 about a boy who is accused of raping an 11-year-old fellow
female pupil. We would also welcome a follow-up story where Ndenze would explain the
background of the committed offence and make a link in the article to the 16 days campaign.

There were only three pictures with the 31 stories dealing with gender-based violence, each
newspaper published one picture. All three pictures were print with an article on a social-
economic abuse topic. Two pictures17 depicted sexy dressed women and in another picture18

two girls are doing domestic work.  These pictures reinforce gender stereotypes by presenting
women as objects. It was also noted that the articles accompanied by pictures focused on the
physical attributes of women.  A good alternative would be to show images of women fulfilling
different roles, as this would be a better reflection of reality.  For example, a story appeared
in Die Burger on 9 December 2003 about a woman defending herself and helped apprehend
a man who attempted to rob her 19. If a picture of the woman had accompanied the article it
would have been an excellent example of the strength of an ordinary woman.

In total 34 men (67%) were quoted in comparison with 19 quotes (33%) from women. Ten men
(10) where quoted in their capacity as experts or perpetrator and other (quotes) (14).  From
the 19 female sources, seven women were quoted in their capacity as experts and seven
female sources were survivors. We can draw the conclusion from this that the tendency of the

15 
 ‘School suspends boy, 14, accused of raping fellow pupil, girl of 11’, By Babalo Ndenze, Cape Times, page number 3, 03-12-2003 (appendix 2b).

16 
 ‘School suspends boy, 14, accused of raping fellow pupil, girl of 11’, By Babalo Ndenze, Cape Times, page number 3, 03-12-2003 (appendix 2b)

17 
  ‘Worker princesses aim to be Spring Queen’, by Katharyn Williams, Cape Argus, page number 11, 05-12-2003. and ‘Skinstad, Fox sexyste

man en vrou in SA’, by Jo Prins, Die Burger, page number 3, 26-11-2003.
18 

 ‘Camp girls hone skills in science and maths’, by Nazma Dreyer, Cape Times, page number 5, 09-12-2003
19 

‘Vrou vertel hoe sy rower se tjank in Groenpunt aftrap’, by Christopher Motabogi, Die Burger, page 5, 9 December 2003
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media to quote more men than women is still persisting.  We can understand the difficulty
for reporters to voice the opinions of survivors of gender-based violence as these women
often don’t feel comfortable speaking about their experiences to the media and are facing
enough traumas.  But reporters could look into alternatives such as women’s organizations,
NGO’s and CBO’s to voice their point of view.

This tendency is also reflected in the Gender and Media Baseline Study20. In topics on
gender violence 51% of the sources were male and 39 % of the sources were female. In
topics dealing with crime men’s voices were even louder, 76% of the sources were male
and 24% of the sources were female.

Articles found not in the news section
Articles on gender-based violence that were not printed in the news section of the different
newspapers were generally not linked to the 16 Days. A reference between gender-based
violence and the 16 Days campaign was only made in two out of the 17 stories.

20 
  ‘Gender and Baseline study’, by MISA and Gender Links, figure 6, page 32, 2003
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Most of the articles on gender-based violence that were published in other sections of the
newspapers than the news were focused on women’s empowerment, civil society organisations
and research and studies that were recently conducted.

It’s a shame to note that Die Burger was the only newspaper that did not report on the excellent
work being done by civil society organisations to improve the status of women.  The Cape
Times and the Cape Argus, on the other hand, gave several different civil society organisations
the opportunity to write articles on gender-based violence and women’s position in society.
We applaud the Independent Newspapers for giving these civil society organisations a platform
to voice different opinions on the role of women. An example of this would be an article written
by Sadiyya Haffejee, adapted from the Study on Margins: Addressing violence against women
with disabilities, part of the Gender and Media Service provided by GenderLinks21.

21 
 ‘New crueler, more inventive avenues of abuse’, by Sadiyya Haffejee, Cape Argus, page 14, 3

December 2003. Appendix 2d.

Data
Cape Times: 1 civil society, 1 rape, 2 commentary
Cape Argus: 3 civil society, 4 gender eco/soc abuse, 2 commentary
Die Burger: 1 murder, 2 rape, 1 commentary

The majority of the articles on gender-based violence that appeared in the back pages of the
newspapers were on social and economic abuse topics or on civil society organizations doing
awareness raising in the domestic violence field.  Die Burger published no articles on women
working in uncommon jobs or stories on civil society organizations. There were no articles on
demonstrations or assault in the other sections than the news.
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There were no articles written by staff reporters on gender-based violence that were
published in other sections than the news. Two journalists jointly wrote two articles in the
Cape Argus. The majority of the reporters are female, 10 out of the 18. That is 56%.  This
coincides with reporters who wrote the linked articles that were printed in the news section,
70% of the linked articles in the news section of the three newspapers are also written by
a female journalist.

Cape Times
We have found 24 articles in the Cape Times dealing with gender-based violence. Seven
of these articles where linked to the 16 Days of activism campaign, 6 in the news section
of the paper, 1 in the other sections.

Data
Cape Times: 2 female, 2 male
Cape Argus: 7 female, 2 male, 1 Sapa
Die Burger: 1 female, 3 male
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Out of the 14 stories on gender-based violence that were published in news section of the
Cape Times, 5 were written by female reporters, three by male reporters and 6 by South African
Press Association (Sapa).

The Cape Times is the newspaper that published the largest number of articles on gender-
based violence and printed several stories that we applaud. But it is a shame that these
articles22 were muffled away in the back pages of the newspaper when they deserve a place
in the first pages of the news section. This reflects the way gender-based violence is prioritised
by the media. Interesting articles with good angles and several reliable sources get published
but somewhere in the back of the newspaper. The information is there but not given the attention
it deserves.  The media has a large impact on society’s perception of women.  It is a shame
that it is not being used to it’s full potential.

Cape Argus
The Cape Argus was the only paper that printed an article23 on gender-based violence on their
front page during the 16 Days. The story was not linked to the campaign and described a
former Johannesburg policeman hijacking two vehicles and killing a sex worker.

Although the Cape Argus was the only newspaper printing an article on gender-based on their
front page they did not give a high priority to gender-based violence in the newspaper. Although
the majority of the 23 articles were found in the news section of this paper, they were not given
high priority as they were in the latter half of the news section (page 4 – 9).

The Cape Argus published 10 articles on gender-based violence in the news section, three
were written by women, three by men, three by unknown staff reporters and one by Sapa.

We applaud the Cape Argus for distributing a 6-page insert 24 written by the special projects
division of Independent Media together with The Daily News, Pretoria News, Isolezwe and
The Star.

The cartoon on the cover of this media monitoring report was printed in the Cape Argus on
the 25th November, the first day of the 16 Days of Activism.  We commend this effort as cartoons
are an excellent way of bringing across messages and appeal to a broader audience.

22 
 ‘SA waking up to domestic violence’. Appendix 2a.

23 
  ‘Hijack Terror in City’, by an unknown staff reporter, front page, Cape Argus, 27-11-03.

24 
 
 
 Cape Argus, 25th November 2003.
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Die Burger
Die Burger published the least amount of articles on gender-based violence of all three
newspapers (14). During the monitoring period only 4 articles were printed that were related
to the 16 Days campaign. In the news section Die Burger published six articles on gender-
based violence, two were written by women and four by men. We can conclude that gender-
based violence does not have a high news priority for the editors of Die Burger.

None of the articles printed in Die Burger had additional contact information on help lines
or social services.  This newspaper also gave no platform to alternative news sources,
such as civil society organisations, to voice their opinions.

However, it should be noted that Die Burger was the only newspaper that assigned more
male than female reporters to cover stories related to gender-based violence.

Data
Total found articles: 23 articles
Linked articles in news section: 4 Not linked articles not in news section: 8
Linked articles not in news section: 1 Not linked articles in news section: 10
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Conclusion
The media monitoring of ‘the16 Days of activism 2003’ brought some surprises, positive signs
and areas for improvements to the surface. We can conclude that the 16 Days of activism did
not have a high news priority for the newspaper media. During 25th of November and 10th

of December 16 articles25 on the 16 Days of activism were published in total in the Cape Times,
Cape Argus and Die Burger.

Newspapers do not give a high priority to articles on violence against women. Of the 61 articles
that we found in the three different newspapers over a period of 16 days only one article
appeared on the front page of the Cape Argus 26. The article was not linked to the 16 Days
campaign and described a former Johannesburg policeman hijacking two vehicles and killing
a sex worker. One story on violence against women that was not linked to the campaign was
printed on the first page of Die Burger 27.

A suggestion is to provide a contact address of an organisation, crisis centre or help line at
the end of an article on gender-based violence. For example ending an article about a man
who got convicted of raping his girlfriend with the contact details of RapCan or Rape Crisis.
We found that only one article28 in the Cape Times included such information at the end of the
story.

A positive sign is the balance that we found in the use of sources in the linked articles29. In
total 32 sources were used, 16 of the sources were female and 16 sources were male (50%-
50%). In order to achieve the goal of having more women’s voices in the media and to defy
gender stereotypes we suggest to the media that they make more use of NGO’s working in
the women empowerment field. Women’s organisations are a good source to ask for commentary
on news related issues on gender and gender-based violence. These organisations employ
a lot of female experts willing to comment in their field of expertise to the media. SAMGI’s ‘let’s
talk’ booklet with female experts is also a good resource for journalists wanting to make more
female voices heard.

The director of Gender Links, Colleen Lowe Morna, writes in an article30  that in a country where
a woman gets raped every 26 seconds more money got spent in 2003 on the Hefer commission,
its estimated cost R50 million, than the R40 million that is allocated in this year’s budget for
fighting violence against women.

25 
Graphic Articles Found in the three newspapers in total, page number 5, media monitoring report 16 days of activism 2003.

26 
   ‘Hijack Terror in City’, by an unknown staff reporter, front page, Cape Argus, 27-11-03

27 
 
 
‘Herrie oor ‘verkragtings en agressie’ by skool, by Marlene Malan, page 1, Die Burger, 5-12-03.

28 
  ‘School suspends boy, 14, accused of raping fellow pupil, girl of 11’, By Babalo Ndenze, Cape Times, page number 3, 03-12-2003 (appendix 2b)

29 
 
 
Graphic; ‘Sources found in linked articles’

30 
 ‘Women’s rights in South Africa have finally arrived on the political agenda with 16 Days action’, by Colleen Lowe Morna, Cape Times, page

number 9, 26-11-2003
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The media could play an important role in ending violence against women and children.
In order to get gender-based violence the attention that it needs and deserves from the
government and all the citizens of South Africa.

A positive sign is the balance in the use of sources in the linked articles31. There was a
balance between the use of female and male sources (50%-50%). Another positive fact
is that female reporters wrote 70% of all the linked articles. This corresponds with the
outcome of a global study done in 2000 by the World Association for Christian
Communication32. This study brought to light that 31% of all reporters are women. In a
news environment free of bias you would expect women making up 31 % of reporters in
each individual topic area such as politics, health or foreign news. But the study indicated
that there was an increased amount of female reporters covering topics such as health,
environment and education. Almost no women reporters cover foreign news and sports.
This coincides with our findings that there was an increased amount of female reporters
covering the 16 Days of activism.

The print media did pay attention to the 16 Days of Activism Campaign and printed a lot
of good articles, especially the Cape Times and the Cape Argus.  However, it is disappointing
that these articles were mostly in the back of the newspapers and were not given the
priority, which it deserves.  The media plays an important role in changing stereotypes and
society’s view on gender-based violence and women.  It is well known that the media is
an all-powerful tool for change but this tool is not being used to its full potential when it
comes to combating violence against women and children.

However, we at SAMGI are positive that even though the media did a good job covering
the 16 Days of Activism, they will continue to improve reporting on these issues 365
newspapers a year.

31
 Graphic; ‘Sources found in linked articles’.

32
  Who makes the news? The Global Media Monitoring Project 2000, by the World Association for Christian Communication,

page number 22, 2000.
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Glossary
Gender: Gender refers to the economic, social and cultural attributes and opportunities
associated with being male or female. Relations between men and women in the family, the
workplace or in the public sphere reflect society’s understanding of what are appropriate
behaviour and characteristics of women and men. Gender therefore differs from sex in that it
is social and cultural rather than biological. Gender attributes differs from sex to society, and
change with time. Some of the attributes are shaped by economic, religious, culture and
traditional attitudes.

Physical abuse: Physical abuse is gender based when the incidence occur because of the
sex of the victim or the perpetrator. This typically refers to a situation where men beat women,
and where the perpetrator believes he has the right on the basis of entrenched patriarchal
attitudes.

Economic abuse: Economic abuse refers to a situation where the victim is exposed to violence
but the economical situation makes it difficult to report on it, or to get out of the destructive
relationship. An example of this kind of violence is a woman that does not want to report a
violent man to the police because if the abuser gets put into jail it might remove the woman’s
source of income.

Verbal and emotional abuse: Unwanted verbally expressed behaviour. Includes sexual
harassment, which is unwanted behaviour of a sexual nature, which can be expressed in
verbal, physical or non-verbal ways. In other words, sexual harassment is unwanted conduct
of a sexual nature, and is different from behaviour that is welcome and mutual.

Sexual abuse: Unwanted physical invasion of an individual’s body that is sexual in nature.
This abuse ranges from touching and kissing, through to forced oral sex, forced sexual
penetration or rape and being forced to perform protestation? and bestial acts. Sexual abuse
is split into three categories: sexual assault, rape and femicide.

Sexual assault: In legal terms defined as the unlawful and the intentional application of force
to another person, or making the person believe that such force will immediately be applied,
with the intent to commit the sexual act.

Rape: Unlawful sexual intercourse without consent. Sexual intercourse presupposes penetration.

Femicide: Killing or murder of women that occurs because the victim is a woman. It typically
refers to rape that culminates in murder.
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Gender equality: Refers to norms, values, attitudes and perceptions required to attain
equal status between women and men without neutralising the biological differences
between men and women.

Gender-violence: Gender-based violence is the abuse on the basis of sex, whether
occurring in public or private life, in the family, in the community, or perpetuated or condoned
by the state. The abuse can take various forms including physical, economical, verbal and
emotional, or sexual abuse. Sexual abuse can be categorised into sexual assault and rape.

Sources: A source is an organisation or a person providing information on a particular
topic to the media. The media has an obligation to protect confidential sources on an issue
of public concern.
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Appendix 1

1 Monitoring Grid
Monitoring the 16 Days of Activism in:
The Cape Times, Cape Argus and Die Burger
25 November 2003 – 10 December 2003

Name of Monitor:
Date of Monitoring:

Exercise 1:  Locate your articles.

Newspaper:
Date:
Headline:
Page No.:
Journalist:

Picture:     ?Yes  ? No

Exercise 2:  Analysing Headlines

Headlines are intended to capture, in a nutshell, what stories are about.  They are often
sensationalistic to draw the attention of the audience.  Often headlines bear little relationship
to the actual story.

1.  After reading the headline, write down what topic you immediately think the article is about.

2.  Are the headlines stereotypical in any way with respect to gender, race, class or sexuality?

3.  Do the headline and the article match?

Exercise 3:  Identifying sources

1.  Number of women quoted:

Number of men quoted:
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2.  In what capacity or social roles are women and men given a voice?  Identify if the
primary sources in the article are women or men:

- Experts
- Activists
- Victim
- Survivor
- Perpetrator
- Primary Source
- Secondary Source
- Women
- Men

Exercise 4:  Gender Focus

1.  Identify if the article is about women’s experiences or men’s experiences.  (Remember
one article can cover both.)

2.  What issues are addressed in the article?
3.  Identify if the article reinforces or challenges stereotypes such as women caregivers

and male breadwinners. Also note what kind of stereotype (gender, race, class, sexuality).

Exercise 5:  Gender Nature
1.  Does the article promote Women’s Rights?
2. Does the article look at the issues from a gender and not only a women’s perspective?
3. Does the article provide additional information on crisis centres and helplines?
4. Suggestions for what extra could have been included, different sources, new angle,

etc.

Exercise 6:  Analyse Images

1. Give a brief description of the image.
2.  Is the image stereotypical?  If yes, in which way.
3.  Does the image match the story?
4.  Does the caption match the story?
5.  Is the caption stereotypical in any way with regards to race, class, sexuality or gender?
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Appendix 2a
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Appendix 2b
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Appendix 2c
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Appendix 2d
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Appendix 2e
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