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The Organisation
The Southern African Media and Gender Institute (SAMGI) is a
non-profit making Trust that has been established following
extensive restructuring of the long running women’s media NGO
Women’s Media Watch.  SAMGI promotes human rights by
increasing the range of voices heard in Southern Africa
through participatory education, advocacy, lobbying and
media production to improve the status of women

SAMGI now consists of three Units:

Women’s Media Watch
Its main role is to monitor the media on the topics of women’s
issues, HIV/AIDS, gender-based violence, sensationalist/offensive
reporting and media developments. It also takes up complaints
when it finds instances of unsatisfactory reporting.  WMW works
with the media in developing a gender sensitive culture of reporting
and is the Press and Publicity co-coordinator for SAMGI.  Important
is the role that Women’s Media Watch plays in giving voices to
the voiceless.

Training Unit
It co-ordinates all the training courses offered by SAMGI. The
Training Unit is responsible for the new 20 terminal computer-
training lab.  This Unit works closely with the Media and Production
Unit in developing new Media products and artwork for SAMGI
campaigns and contracted work. Courses in gender and
communications and courses awareness raising around issues of
violence against women and gender based violence campaign
are coordinated through this unit.

Media and Production Unit
The Media and Production Unit produces radio programmes,
posters, banners, brochures and publications on behalf of SAMGI
and other NGOs.  It will also be responsible for SAMGI’s Internet
radio station, which is due to launch in November 2004.
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Judith is the director of SAMGI. Judith is educated in community journalism and
labour law.  She has worked in the ambit of gender and communications and media
for many years.  Judith felt the sting of apartheid as a child and has worked tirelessly
to redress the injustices of the past.  She is well known in Southern Africa for her
contributions to both print media and radio.

Nicky is the Coordinator of the Media & Production Unit. In 2002, Nicky received
training in Web Design. She has shown great enthusiasm and aptitude to work with
New Information Communication Technologies and production media. Through
SAMGI, and in collaboration with the Broadcast Training Institute (BTI), she has
also received training in Radio Programme Production. Training that will prove
invaluable when designing radio programmes for SAMGI’s Internet radio station.

Fredi has been painting, drawing, and creating works of art since he was a boy in
his native Nairobi, Kenya. Through the years he has nurtured his craft and has
been able to create impressions that have impacted on people’s perspective and
ideas. Fredi has been involved in the HIV/Aids World Aids Day Project and 16 Days
of Activism projects. Currently he is working on a cartoon strip that aims to bring
the Constitution to the people. The strip will simplify not only the words, but also
the ideas of the constitution into a format that the people can embrace.

Gertrude is a volunteer at SAMGI. She started with cleaning the office 2 days a
week and found the work being done at SAMGI very interesting. In March 2003,
the director of SAMGI asked her to become a full time receptionist. She was very
happy about that. Gertrude feels that it’s good to give back to the community. Now
she takes phone calls, cleans the office and helps with various projects.

Conny is the training co-ordinator of SAMGI. She is responsible for workshops,
such as Gender Communication, Radio Production, Writing Skills and Design and
Layout.  Conny is setting up the new computer laboratory and together with Nicky
Van der Walt she will ensure that the lab is functioning and is accessible to
participants after completion of courses. The New Information Computer Laboratory
seeks to provide basic and advanced computer literacy courses as well as basic
and advanced web development, lay out design for T-shirts, newsletter, poster,
banner, online radio and Video.

Sue is a consultant to SAMGI.  NiiZA in Amsterdam has made it possible for her
input into the organizational development work.  Sue is a gender and media activist
and through her past experiences has developed her capabilities in organisational
development.

Marieke Rodenburg was placed at SAMGI as a junior placement through NiZA’s
placement programme in the Netherlands.  Marieke assisted the Women’s Media
Watch unit, compiling articles for its newsletter and assisting with the monthly
membership meetings.

Interns

Ellen is a second year journalism student from Peninsula Technikon.  She is serving
her 1 year internship with this organisation and her duties include, media monitoring,
writing articles for the newsletter, and research.

Jeske studied at the School of Journalism in Utrecht, Holland.  During her internship
Jeske was involved in the HIV/Aids Project, the launch the Mabuphele Project as
well as, led the work on the media monitoring project, and “16 days of  Activism.”

Staff of SAMGI

Sue Howell

Marieke Rodenburg

Judith Smith-Vialva

Nicky Van der Walt

Fredi Mwallo

Gertrude Petrus

Conny Toerpsch

Ellen Deyer

Jeske Verhoeven
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Projects: Current and Future

“Let’s Talk” Campaign Directory of Female Experts – 8th March
2004
Following up on the launch of the directory on 25th November
2003 we will be updating the directory and presenting it again
as a joint venture with our Media Monitoring report on the
print media covering the 16days of Activism.  This press
conference will take place at our offices on the 8th March
2004 – International Women’s Day.  Possible speakers include
Prof Lizette Rabe, Head of Journalism Stellenbosch University;
Jeannette Minnie – International Freedom of Expression Expert
as well as Commissioner Gertrude Fester – Commission on
Gender Equality.  We will further develop our ‘Let’s Talk ‘ campaign
to include the Eastern Cape Media.

World Aids Day – Perspectives on HIV/AIDS – 1 December 2004
Our contribution to this event is to provide training to organizations and members from communities
interested in developing strategies for their Aids campaigns and events.  This is based on the Getting
Smart training manual with a specific focus on traditional and community media.  Included will be
low-tech media production including t-shirt printing, banner making and poster making, drama and
poetry.  This will fall into our HIV, Youth and Media project.

SAMGI had an extremely busy 2003. This has required all staff to commit
themselves fully to the realization of these events. 2004 will see the
continuation of many of our campaigns and activities from 2003 with some
new developments in all areas of our work.

Membership Drive
SAMGI needs to update its membership to encourage a wider range of interest. Therefore, membership
packs will be developed to reflect those needs
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Human Rights Day – Launch of Human Rights character – 21st March
2004, Ikwezi Centre, Gugulethu
As part of mainstreaming our Human Rights activities and assisting
communities to develop and support their own campaigns, activism and
lobbying, we will be launching our Cartoon character Mambo to bring the
Constitution to the people.  This campaign includes the production of several

media items, including drama, poetry, music and a series of booklets depicting
the Constitution.  Also planned are several workshops with various stakeholders.

We aim to start this campaign in the Western Cape and eventually have a road
show around the Country in 2005 on National Human Rights Day with a National launch on International
Human Rights Day 2005.

Mabuphele Campaign (That’s it, no more!)
A partnership ventures with 4 other organizations (Rape Crisis, Gender Advocacy Programme, Western
Cape Network on Violence Against Women and Women on Farms Project).  Each partner has chosen a
specific community to carry out the awareness raising projects.  We chose Bonteheuwel as the area to
work in.

‘Zero Tolerance’ Campaign
This is a regional campaign that we started in Kenya.  We chose Kenya as they were at the stage of
drafting a constitution.  Our participants, after receiving training, were able to draft their own submission
and this was particularly well received by the authorities.  We had sufficient articles to publish a newsletter
and the Kenyan participants are extremely eager to create a network of writers focusing on human rights
in the region.

Our next training session will be held in Ghana, there too we will use the Getting Smart Training Manual,
certain modules from our Gender and Communication Course and of course again the focus will be on
Human Rights.
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Forthcoming Campaigns and Events

Commentary and Opinion Service
We will continue to submit articles written by
ourselves to various publications.  In the near
future and after the Ghana training, we will
endeavor to create a regional newsletter, which
will form part of our Making Waves newsletter.

ICT Manual
The Training and Media and Production Units are
working on a new ICT Manual for the training
centre.

Gender and Communication Manuals
The green handbook needs to be updated and
will have some new sections, for example, on
human rights.

Internet Radio Station
SAMGI will be launching an Internet radio station
in March 2005.  This will be based on the FIRE
example (Feminista Internet Radio Endeavor)
Costa Rica.  Maria Suarez set up this very simple
yet effective station.  The Media and Production
Unit and all members, community based
organizations will be encouraged to provide
content for the programs.  Programs will be
created dealing with subjects such as
“Constitution and the Bill of Rights”, “Women
and Labour”, Community issues and special
youth programs.  The Media training course will
create practical outcomes for the station to show
the community youth that media production is
a viable career option.  Through the NCRF and
AMARC we will distribute the programs which
will be archived on our website.

Drama Group
The Media and Production Unit and the Training
Unit will begin to forge links with drama groups
in the communities.  These groups will be
seconded into our projects.  The productions will
focus on HIV/AIDS, human rights issues and the
training methodology will be based on the Getting
Smart Training Manual.

Video
A video is planned to celebrate 10 Years of
Democracy entitled “Women’s Rights 10 Years
After”.  It is important that we show the amazing
strides in some areas of life for women as well
as the less successful attempts at gender equality.

Election Year
2004 is a national election year.  SAMGI must
develop a project to complement the work of
the IEC in trying to attract young black males
to register.  Interestingly the demographics of
the prison population mirror the very group the
IEC has the most difficulty in attracting.  We
could develop a Citizenship Programme for
prisoners to promote healthy citizenship,
participation, etc., which contextualises the
voting process within it.  This can link in with
the Restorative Justice program as well as our
outreach project into the Voorberg Prison.

Media Production
We are looking to update the Getting Smart
Training Manual as well as produce a new training
manual for the Gender and Communication
Course.  Our cartoon series of the Constitution
will be initiated in March on Human Rights Day.

Training
The Training Unit will develop up to date courses
on: Basic Computer Skills; Internet and e-mail
skills, Advanced Computer Skills; Webb
Development; Graphic Design; and Desktop
Publishing.  It will also update the courses on
Gender and Communications, the Getting Smart
manual, Gender and Violence and HIV/AIDS and
the Media.
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SAMGI’s Organizational and Development
Process
Sue Howell was hired through NiZA to take the organization to a stronger organisational base. It
was decided to re-register the organization as a Trust, appoint a new board and write up policy and
procedure.  Two strategic planning workshops were held with the board and staff and the structure
of the organisation cemented.  Staff were appointed into their respective positions and the director
was able to design her funding strategy.  This organization has transformed itself and it must be
praised for being able to keep afloat in its various forms for over 12 years.  By having an expert
organisational and development specialist at hand, the organisation has gained professionalism and
recognition for its tenacity.

SAMGI working with the Commission on Gender Equality in Developing Strategies to end
Gender Based Violence
The conference in October 2003 held at Goudini Spa, Rawsonville was well attended by representatives
from government, non-governmental organisations and community-based organisations.  It was
refreshing to see so many men attending the conference, as it is imperative that men are included
in discussions where strategies are being developed to end gender-based violence.  Such a task can
only be accomplished by actively engaging both men and women.

In her opening address Joyce Piliso-Seroke, Chair of the CGE, spoke about the visible and invisible
effects of gender-based violence.  The CGE has adopted a multi-sectored approach towards ending
this form of violence, working together with the South African Human Rights Commission, the Joint
Monitoring Committee on Improving the Quality of Life and Status of Women and the Office on the
Status of Women.  She also reiterated that the media has a responsibility to report on the issues
affecting communities and that the SAPS should be trained to understand the Domestic Violence Act.

Gender Equality in Government
In her keynote address Gertrude Botha, Deputy Minister of Provincial and Local Government spoke
about the under-representation of women in government.  She said that in the 6 major municipalities
there was only one executive mayor and that that mayor was only in that position by default.  Of
the 9000 councillors only 2220 are women.

Commissioner Gertrude Fester from the Commission on Gender Equality also called for more
communication between officials and councillors, as there is nothing happening with regards to ending
gender-based violence and improving the status of women at local government level.

Provincial Minister of Cultural Affairs, Sport and Recreation, Patrick McKenzie, stresses that gender
equality is not just a women’s issue.  A recent survey was conducted in his department and it was
found that 53% of the staff compliment was women.  But in the top six salary brackets men
outnumbered women by 13 to 6.

In reporting back on the National Hearings on Violence Against Women, Connie September, from
the Joint Monitoring Committee on Improving the Quality of Life and the Status of Women, stated
that there is a definite need to sensitise police and health care workers.
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The Pledge
We, the participants at the Conference on developing strategies to eradicate gender-based violence
in South Africa held in Rawsonville on 28 & 29 October 2003 hereby commit ourselves to the following:

Noting that:

The levels of violence in South Africa are unacceptably high
That this terrorism against women, children and vulnerable groups in our country blemishes the
achievements of our fledgling democracy;
That a peaceful and just society is inherent in a democracy and that we cannot celebrate
democracy while this violence continues.

We will use our present strategies as listed hereunder to encourage the media to highlight issues
of domestic violence and gender-based violence.  We will also develop stronger collaborations with
organisations dealing with violence against women and work on joint campaigns.

Lets Talk: Constructive engagement with the media and the monitoring of the media during
the 16 Day of Activism

Let’s Talk – Round Table Discussion
Throughout its ten-year history of interacting with the Media, Women’s Media Watch has found that
round table discussions with journalists and editorial staff yield the best results.  This is because
such forums allow for a greater understanding between the campaigners seeking media exposure
and the journalists who work within the media houses.

Launch of the Female Experts Directory
Prior to the commencement of the 16 Days of Activism, 2003, SAMGI produced a directory of all the
female experts who are willing to speak to the media on a range topics.  This is to counteract media
claims that they cannot source female spokespersons.  The directory is currently being updated and
will be distributed at the press forum.  The women selected for inclusion were chosen on account
of their knowledge, ability to present themselves to the media and commitment to women’s
empowerment. The Directory will also form part of an Internet database to ensure the accessibility
by all media practitioners.

Media Monitoring during the 16 Days
A team of monitors monitored the print media during the 16 Days for the media portrayal of gender-
based violence and the linkages to the 16 days of Activism. The draft report will be presented to
the media on 5th March 2004.
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The Basic Web Design Course, facilitated by (SAMGI), aims to empower participants with limited computer
skills to build a basic web site.

Participants
The participants selected by the Network were media
persons within organizations that form part of the
Network’s Metro members.  These organizations
included St. Anne’s Homes, the Gender Advocacy
Programme, Helderberg Rape Crisis, Sexual
Harassment Education Project, Sophumelela, FAMSA
and the ‘5 in 6’ project.

Methodology
The training was delivered using a Basic Web Design
manual produced by SAMGI and was co-facilitated
by Conny Toerpsch and Nicky v.d. Walt.

The training contained lots of group exercises to enable participants to work as teams.  The foremost
reason for this was because designing and creating websites are not always the responsibility of one
person as there are many aspects and facets to creating sites.  Group exercises also encourage more
creative thinking.

After each skill transferred, participants were given exercises to practice these skills.  Thereafter, individual
participants or group representatives, depending on the exercise, were required to present their work
to the rest of the class.  This enabled participants to become more confident about using the skills.  It

Our work during 2003

Basic Web Design Training

Introduction
The Internet is the fastest growing form of
communication today and it has revolutionized the
way that people see and use information.
Unfortunately, the majority of Africa remains
mystified by the Internet and as a result are missing
out on the benefits of this tool.  New Information
and Communication Technologies (NICT) are
important communications tools.

Education is perhaps the most strategic area of
intervention for the empowerment of girls and
women in any society and the use of information
and communication technologies as an educational
tool in the promotion of women’s advancement
has immense potential.



Zero Tolerance of Violence Against Women

Launch of Campaign for 16 Days of Activism against Gender Violence

The Concept
The 16 Days of Activism Against Gender-
based Violence is an International
campaign.  It is a central feature of the
women’s movement calendar and often
sees several groups coming together to
run campaigns that are more effective.
We launched our new campaign – ‘Zero
Tolerance of Violence Against Women’ for
the 16 Days on the 5th of December
alongside the Mabuphele Campaign.  We
produced posters launching the campaign
and incorporated men into the campaign.
We hoped to promote the responses of
the Criminal Justice System in order that
women and children caught in cycles of
abuse are more empowered to chart a way out of the problem. The event was successful.

Southern African Media and Gender Institute

also allowed for more interaction between
participants as they offered constructive criticism
of each other’s work and thus improved each
other’s skills and understanding.

Outcomes
At the end of the 7 days all the participants at the training course were able to create a basic website.
Participants also had an improved understanding of the World Wide Web, how it works and how it can
be used to support and promote their organisations’ work.  The course also enhanced the participants’
knowledge of how new media can be used for advocacy.

Way Forward

SAMGI will offer continued support to all participants of the course should they require assistance with
building their sites or should they encounter any difficulties.  An advanced training course is envisaged.



Gender and Communication – Kenya

Background:
SAMGI has a regional approach and Kenya was selected as
a beneficiary for SAMGI training.

Kenya is in East Africa between Somalia and Tanzania. Kenya
has a population of 31,7000,000 people with a life expectancy
of only 45.22 years.  2,500 000 people are recorded to be
HIV positive, but the figure is probably much higher.  English
and Kiswahili are the official languages but 51 languages are
spoken in total.  The GDP is estimated at 0.8% and 50% of
the population currently live below the poverty line.  Officially
40% are unemployed, but the informal sector is often poor
and lumped in with the 60%.  Kenya exports 2.1 billion US
dollars but its external debt is estimated at 5.7 billion US
dollars.  In addition there are only 310,000 telephone lines
making communication difficult.  Kenya is also involved in
lucrative drug trafficking. Women in particular find it difficult
to progress in these circumstances where it is a male dominated
society.
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Recruitment and Selection:
Twenty participants were recruited
through SAMGI’s contact IRIS that
is situated in Nairobi.  Sue Howell
and Helen Fernand were selected
as the trainers.  Sue Howell is a
well-known media and gender
activist and Helen Fernand, a
human rights lawyer.  The
participants were a mix of rural
and urban activists who were
Kenyans working at the cutting
edge of development with their
poor communities and working
with woman’s rights. Their ages
ranged from mid-twenties to mid-
fifties.

The courses:

The Gender and communication
modules constituted the first half
and the Human Rights aspect the
second half of the course.

The Gender and
Communication module:
Registration, Code of conduct -
ground rules, course expectations
and outcomes.  And introduction
to SAMGI and the participant’s
introduction to their NGO’s or CBO’s
were thoroughly conducted.  All
participants and the facilitators
learned each other’s names so that
the group became homogenous.
Each participant was encouraged
to gives their own views and
experiences in a process-oriented
manner and in safe surroundings.
 Participants were encouraged not
to be judgmental and every
participant was encouraged to air
their opinions.



The training was conducted in

Nairobi at the Panafric Hotel,

which was inexpensive by Kenyan

standards, but has good

conference facilities.
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The participants watched the Who’s News video,
where the gender debate was brought forward.
Socialization was approached and welcomed.  The
stereotyping of people living with aids was
addressed.  Kenyans, including the participants
are very reluctant to talk about aids and to
recognize the seriousness and extent of the
problem.

Patriarchy and systems of oppression, stereotyping,
customs and traditions, sexism and feminism were
debated at length.  Custom and tradition are very
sensitive and men and woman are often divided

on this issue with men being reluctant to change
the status quo. We looked at the history of why
customs and traditions exist and whom they
favored.

Then came the communications module and how
we communicate about violence against woman
and gender based violence.  Effective
communication and ineffective communication
were covered as well as verbal and non-verbal
communication.

The course covered mainstream media, traditional
media and community media and was interspersed
with role pays, dramas and exercises.  Facts and
opinions and why gender in the media is important
were addressed.

Gender and advertising was a fun module with
participants realizing how manipulated this sector
is.  Accessing the media and media intervention
was of particular importance to the participants
for them to realize what a powerful tool the media
is, both negative and positive. The participants
were taught to write a press release, create a
media strategy and organize a media event.

Participants produced t/shirts and posters using
screen-printing. This was thoroughly enjoyed as
a very productive exercise.  They were able to
keep their t/shirts and this technology was no
longer a mystery to them.

Following on this was the production of a newsletter,
layout of the newsletter, editing and distribution.



Then we dealt with negotiable and non-negotiable
gender issues in the draft bill and the key factors
for women in politics.

Overview and conclusion:

The participants welcomed the course and

immediately asked if SAMGI could help them

further with some more courses on campaign

running and advanced communication.  The

response to the course was overwhelming

evidenced by the number of e-mails received

from the coordinator.  If there was support

to further the aims of the participants,

SAMGI would welcome the opportunity of

further work in Kenya.
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This completed the gender and communications
component.

The Human Rights course
covered the following components:

Women’s rights, women and the law and practical
applications and exercises.  It covered the writing
of a human rights story, cases and exercises.

The modules covered looking at the Kenyan Bill
of Rights and a practical guide to human rights
for Kenyan journalists.  It included the following:

What are human rights?
Who must respect the Bill of Rights?
What is the constitution?
The Bill of rights
Life
Equality and freedom from discrimination
Human dignity
Freedom and security of the person
Slavery, servitude and forced labour
Freedom of religion, belief and opinion
Publication of opinion
Access to information
Freedom of association
Assembly, demonstration, picket and petition
Freedom of movement and residence
Refugees and asylum
Freedom of trade, occupation and protection
of property
Labour relations
Socio-economic rights
Consumer rights
Fair administration
Right not to obey unlawful instruction
Access to courts
Arrested and detained persons
Can the Bill of Rights be limited?
Definitions



HIV/AIDS, Youth and Media

HIVAlalala World Aids Day Event

The overriding message was to promote and spread
awareness while deconstructing the negative social
construct that perpetuates stigma, discrimination and
stereotypes associated with HIV/AIDS.

Introduction of the HIVA cartoon-character

HIVA the character and principal of the cartoon
strips were conceptualized as a manifestation
of our own social interactions with people living
with HIV/AIDS and issues surrounding HIV/AIDS.

Through the cartoon strips the intent is to
illustrate the gender and Human Rights
dimensions of the pandemic which have become
an economic, cultural and Social Rights issues.
HIV/Aids is about trends and consequences and
involves sexuality and challenges cultural norms
and practices. The cartoon and characters in
the strips educate readers on responsible and
positive living and methods to cope with the
disease.

Music as a form of Media for a better
understanding
It is now 20 years since the discovery of the
Human Immune-deficiency Virus (HIV) but
effectively combating this devastating illness
still poses a great many problems to the world,
particularly the developing countries. Existing
drugs are not accessible to most people living
in the South while the usual health information programmes have had only a limited effect. The
general opinion is that the growing HIV/AIDS pandemic affects all layers of society and calls for
exceptional efforts if it is to be conquered. The difficulty of setting up effective programmes to combat
AIDS begins with lack of openness. Dealing with HIV/AIDS is related to subjects such as sexuality,
male-female relationships, illness and death, all strongly influenced by moral judgments, religion
and culture. These are deeply rooted in people and society. Traditional health campaigns and behavioral
change strategies are often not successful in changing this and sometimes do not even make it
possible to talk about these things. Taboos, discrimination and stigmatization make an open discussion

Southern African Media and Gender Institute

S A M G I
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“HIVALALALA” World AIDS Day Event

A perfect way for SAMGI, together
with Thru (Tranformative Human
Right Unit) and Afribeat, to spread
the message of the HIVA cartoon
strips and understanding and
dealing with HIV/AIDS, was to
organize a music event with regional
South African artists to reach
people, on a very significant day,
the first of December, “World AIDS
Day”.

The event at SABC Beach Road
Studios saw the live recording of
Cape Towns finest musicians
performing their interpretations of
the AIDS awareness message. The
composers created original pieces
to promote awareness on HIV/AIDS
issues.

It was clear that people understood the message of this specific art event and of the cartoons, which
were on exhibition at the venue.  A life without fear and discrimination is only possible with enough
understanding, knowledge and interest.

‘Edutainment’ and AIDS

A new way of approaching this problem is needed which is attractive and stimulates active involvement
of the diverse target groups. ‘Edutainment', namely the use of theatre, music, and other forms of cultural
expression aimed at raising awareness, education and empowerment, needs more attention. ‘Edutainment’
makes it possible to discuss in an attractive, illustrative and integrated manner, the complex problems
related to AIDS and sexuality. This makes people more able to make choices and to protect themselves
and others. In many countries of the Southern, there are a number of interesting initiatives in the area
of edutainment: street theatre, puppets, music festivals, story telling and radio programmes all raise
the public awareness of AIDS through fantasy and creativity.
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Mabuphele Campaign

The Brief
The Co-coordinator, Charmaine
Govender contacted SAMGI, inviting
us to partner with four other
organizations in a campaign raising
awareness on domestic violence.
This campaign has its roots in the
‘Every 6 days Campaign’, which got
its name from statistics that showed
that every 6 days a woman was
killed by her intimate partner.
Sadly, more recent statistics has
delivered a startling fact:  The
murder of a woman by an intimate
partner occurs every 4 days.  This
in turn necessitated a change in
the name of the project.

SAMGI chose Bonteheuwel as the
community in which to work.  The
reason this area was focused upon
stems from research that it is one
of the oldest areas in the Cape Flats
and certainly one with high levels
of gender based violence and
domestic violence.

The campaign was launched during
the 16 days of Activism on No
Violence Against Women.  We chose
the 5th of December for our launch.
The program was developed and
we chose discussion, workshops
and music as our tools for profiling
this campaign.  To SAMGI, this
campaign was aimed at the
communities and not at trainers
and we developed our intervention
accordingly.

Opening of the Mabuphele campaign at Bonteheuwel on 5th of December 2003

Bonteheuwel, December 5,



Women’s Group The Men’s Workshop:
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The facilitator of the women’s group introduced
the campaign to the participants and led a
discussion around the various forms of domestic
violence and introduced gender-based violence to
the group.  This was followed by group discussions
and the questions posed to the groups were as
follows:

Issues
1) Drug abuse, Violence, Financial, Verbal, Mental

abuse
2) Physical, Emotional
3) Family, child abuse
4) Sexual abuse
5) Social abuse
6) Parent abuse

Solutions
1) Drug and Alcohol abuse causes violence, verbal

and financial abuse.
2) Woman must not allow men to hit them because

it affects you physically and emotionally.
3) Due to all the abuse children are robbed of

their freedom and rights.
4) Men believe if they are under the influence

you must just be ready when he wants to have
sex.

5) Keep you away from all social activities.
6) Alcohol or drugs leads children to abuse their

parents.

Each group had to write down the problems facing their
communities and provide possible solutions

The purpose of this workshop was to raise
awareness on domestic violence and to discuss
the NEW DOMESTIC VIOLENCE ACT of 1998 and
its implications for men as the main perpetrators
of gender based violence and domestic violence.

The male participants of Bonteheuwel watching a movie
during the workshop

Domestic violence has long been regarded as a
private and thus immune to public scrutiny. But,
as pointed out, fed up women have decided
ENOUGH is ENOUGH! THAT’S IT! GENOEG is
GENOEG!

The MABUPHELE campaign was one of many tireless
efforts by women groups to stamp out this
conspiracy of silence and ignorance that has held
many women and INNOCENT children hostage in
violent and abusive marriages.

The musical evening at the Bonteheuwel Multipurpose
center
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